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A makeup commercial brought to life through dance.
See behind the models’ desperate quest for your attention

and have fun dancing along with them!

Logline



Synopsis
makeup commercial brought 
to life through dance, 
INeasyOUTbreezy entices 

viewers to admire the charm of the 
models’ effortlessness and beauty. 
However, we soon see that behind the 
vision of effortlessness lies the models’ 
desperate need to receive the 
attention, infatuation, and yearning 
they desire and think they deserve. 

This is all performed through a 
FaceDance: a dance made entirely of 
facial expressions. While the girls try
to showcase a happy, confident,\
and carefree attitude, they obsessively 
monitor if you are intently watching. 
When they see your attention drift 
elsewhere, they immediately scan to 
see if anyone else is nearby to watch 
them. If there is no one else, they will 
re-focus their efforts on winning your 
attention back through whatever 
means necessary: pouting, wining, 
complaining, crying, intentionally 
ignoring, and the silent treatment. 

We then transition to the actual 
makeup commercial. Introducing the 
Verry Berry Collection: a hot new
line of lipstick coming to you in6 
tantalizing shades of luscious pink! The 
commercial promotes the feel-good 
messages of ‘be empowered!’ ‘be 
confident!’ ‘be yourself!’ — but as long 
as it’s in these 6 shades! The lipsticks 
are sold by showing all the unique 
women you can possibly be while 
wearing them: Rebel Berry, Sexy Berry, 
Cutie Berry, Glamor Berry, Alternative 
Berry, and Berry Chic. The commercial 
transitions into a celebratory, 
Macarena-style dance video, that 
encourages you, the viewer, to dance 
along with them!

We end with the question this has all 
been leading towards:

Which shade will you buy? 
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CAST OF CHARACTERS













t’s rare when someone can cite such seemingly unrelated things as makeup advertisements, 
the Macarena music video, and airline safety videos as their inspirations for a film,
yet INeasyOUTbreezy has just that. INeasyOUTbreezy began over two years ago

as a performance piece that featured live dancing with a projected video as the backdrop.
This film is the amalgamation of the live and video components of the original, with added
characters and an additional advertisement section. 

In this film I have tried to accomplish three things:

I
DIRECTOR’S STATEMENT



NeasyOUTbreezy features a FaceDance: a dance comprised of only facial expressions. My childhood of 
performing musical theater before transitioning into dance has had a lasting impact on my choreographic 
perspective. I create pieces where both body and the facial choreography are needed to fully tell the story. 

At the heart of a FaceDance is the philosophy that, while the face is traditionally used to convey meaning and 
emotion, it also can be used as a canvas to add technical and stylistic design. The face can be choreographed 
just the same as the body. 

1
Introduce The Concept of A FaceDance
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his film includes an audience participation 
section. The first live performance of 
INeasyOUTbreezy featured live and video 

components together. When I decided to separate 
them, it became clear to me that the live 
choreography was far too simple to stand on its own. 
As I debated whether to upgrade the complexity of 
the choreography, the merits of highly simple 
movement hit me — anyone can do it! 

There is often a fear of using simple movement. While 
simple movement may not show off the complex 
design that choreographers strive to show, it takes 
immense skill to devise a dance that people will easily 

learn, enjoy doing, and collectively share. There’s only 
one Macarena, one YMCA, and one Thriller. In our live 
productions, the audience participation section was 
always the crowd favorite. Still to this day, people come 
up to me and perform the dance they learned well over 
a year ago. It is something that stays with people 
because they were involved. 

Films are by nature non-interactive. Despite VR and 
other advancements, there are few examples of 
interacting through standard film. While I think dance 
film is one of the easier forms to do this with, I am 
hoping more directors explore ways to incorporate their 
audience. 

2
Promote Audience Participation In Film
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have always been fascinated by 
the deep craving all humans 
have for attention. I love 

observing the ways people work to 
capture attention; the types of 
attention they crave; the varying 
degrees of attention given in return; 
and the ending satisfaction, or 
dissatisfaction, of both parties. 

Makeup advertisements are the 
epitome of an attention-seeking 
platform. This film showcases the 
mentality of someone who 
desperately needs to be noticed and 

admired, but who at the same time, 
intently works to project a hyper 
confident, carefree attitude. She’s so 
confident and so busy with her 
amazing life, she doesn’t even notice 
you’re there… (wink). 

The 6 women of the Verry Berry 
Collection embody the different 
women often portrayed through 
makeup advertisements. Each of these 
women receive very specific types of 
attention: Sexy Berry receives lustful 
stares, Berry Chic receives intimidated 

respect, etc. This film is a celebration of 
these women: how beautiful and 
desirable they are indeed. These media 
images persist for a reason. However, it 
also shows the ironic underpinnings of 
these characters: their covered 
desperation, boxed and consumable 
‘uniqueness,’ and the immense amount 
of work and calculation that goes into 
attaining just one gorgeous shot, all for 
the purpose of capturing your eye for a 
few seconds. 

I

3
Create A Study On The Human Need For Attention 



Caroline Liviakis, director

his is my second short film, both as the director and choreographer. This film features original music composed by 
my brother, Thomas Liviakis. During these challenging times we all need something that is uplifting and unifying. 
Art that is stimulating, innovative, and a delight to watch. Our live performances of INeasyOUTbreezy have shown 

me the power this piece holds in bringing people together. I can’t wait for film audiences to experience the same. 
T
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escribed as a ‘modern and 
cosmopolitan creature’ 
(BayAreaDanceWatch) , 
Caroline Liviakis has broken 

into the concert dance scene as an 
electrifyingly innovative, bold, 
choreographic voice — a leading 
example of a new generation of 
artistic directors. 

In September 2017, Liviakis founded 
the Caroline Liviakis Dance 
Company in San Francisco, 
California where she currently serves 
as the Executive Artistic Director.
As Artistic Director she has 
choreographed, directed, and 
produced both live performances 
and films. INeasyOUTbreezy is 
Liviakis' second short film. Her 

directorial debut film, "Better Than You 
Doin You (don’t be mad)" premiered in
June 2019. 

Liviakis has been featured in 
MovieMaker Magazine, San Francisco 
Chronicle, Marin Independent Journal, 
SF/Arts Magazine, The Ark, Skyline 
View, BayAreaDanceWatch, and 
backstage.com. Her work was 
selected as critics’ picks by the San 
Francisco Chronicle and Backstage 
Casting Networks.

She is currently in the production 
process for two short films: Boys and 
Girls and i know why the caged bird 
dies and the pre-production process 
for her debut feature length film: 
Welcome To My Runway. Her second 
evening-length, live dance work, The 
Potential, will debut in 2021. 
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akash Raj is a 
cinematographer based in 
Los Angeles, born and raised 

in Mumbai, India. Before graduating 
from the American Film Institute, he 
worked as a gaffer and AC on 11 
features and over 250 commercials. 

In his highly decorated eight years as 
a director of photography, Aakash 
has shot six feature films, twenty 
short films, and over thirty 
commercials. His short film, Arabian 
Alien held its world premiere at the 
Sundance Film Festival in 2020.

He won The Dadasaheb Phalke 
Best Cinematography Award for 
the film Teen Aur Aadha and 
was nominated for Best 
Cinematography at the Pune 
International Short Film Festival 
for the short Bawdi. He won the 
award for Most Effective Ad 
Campaign 2017 at The Brand 
and Leadership Conclave for 
shooting the Bajaj V Invinvible 
Indians ad campaign. His short 
films have won awards and 
nominations at the Clermont 
Ferrand Film Festival, Digital Box 
Office Awards, and more. 
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What is a FaceDance?
A FaceDance is a dance comprised of only facial expressions. 
While the face is traditionally used to convey meaning and 
emotion, it also can be used as a canvas to showcase 
intricately designed movement. The face can be 
choreographed the same as the body. I love creating 
FaceDances as they playfully convey so much about a 
character in such a short period of time.

What were your inspirations for this piece? 
I modeled this film after several CoverGirl advertisements 
because of their bright colors and the use of choreographed 
hand movements around the face. The Macarena music 
video inspired the look of the audience participation section. 
I wanted to replicate the 90s editing style and the creative 
ways in which they spice up the same movements that are 
performed for 3 minutes straight.

Why did you decide to add an audience participation 
section?
The driving goal behind all of my dance creations is to 
capture and invigorate interest in dance from normally 
disinterested audiences. Including an audience participation 
section ignites the audience and converts passive observers 
into active engagers.

What are the pros of being both the director and 
choreographer? 
Not only do I think being both the choreographer and 
director is preferable, in many ways I think it’s essential. I like 
directing my own choreographic work as it allows for one, 
seamless vision to manifest. I am able to manipulate the 
choreography with a preliminary shot list in mind and then 
develop specific camera movements that work with that 
choreography. The resulting film is more active, and 
specifically highlights each individual movement.

Who are all of those Liviakises in the credits?
Whenever I have any project, I always have 
my family completely on board. They are so 
incredibly talented I’d be a fool not to use 
them! My brother Thomas is the composer, 
my sister Audrey plays the role of Glamor 
Berry, my sister Katherine was our shot 
supervisor, my mother was our do-it-all 
superwoman behind the scenes, and my 
father took on the role as an unofficial 
Executive Producer. 

As Answered by
Director and Choreographer, Caroline Liviakis

FAQ





Anecdote
e had the unfortunate luck of scheduling our 

shoot during the weekend of PG&E’s planned 
power shutoffs across California. We were set 

to film inside the theater at a college in the Napa Valley 
region. Our set and lighting grid were created to fit that 
space. Then, two days before the shoot, I learned PG&E 
was going to shut the power off in Napa Valley. The 
majority of our cast and crew were coming in from out 
of town, so we had to shoot that weekend, or the film 
wasn’t going to happen at all. 

We only had one day to find a new location, 
re-negotiate the equipment rentals, re-design the 

lights, and build a new set. We quickly found a studio
in Pleasanton, far away from the outages, but after 
setting everything up — another snag. We learned that 
on our second day of shooting, PG&E was planning to 
shut of the power in that area as well. We crossed our 
fingers and hoped for the best. As we drove to the 
studio on the second day, we realized we were a mere 
two blocks away from having our power shut off and 
not being able to finish shooting.  

As stressful as this experience was, it was a blessing in 
disguise. The studio we chose was a major upgrade 
from the college theater we had originally planned to 
shoot in and the film had a significantly more polished 
look as a result. 

W



CREW

PRODUCTION
Director. Producer—Caroline Liviakis
Assistant Director—Chris Ranker 
Production Coordinator—Nick Smith
Continuity and Shot Advisor—Katherine Liviakis
Production Assistant—Jerome Sadhu Jr. 

CAMERA
Cinematographer—Aakash Raj
Gaffer—Aiden Keltner
Camera Operators—Aakash Raj and Gavin Impett
First AC—Duy Nguyen 
Steadicam Operator—Badra Haidra 
Grip—Shawyun Tabesh 
Film Photography—Diego Avellaneda

DESIGN
Composer—Thomas Liviakis
Choreographer—Caroline Liviakis
Costume and Set Design—Caroline Liviakis
Makeup and Hair—Christy “Rocket” McCann 
Graphic Design—King Yaw Soon

POST PRODUCTION
Editors—Caroline Liviakis and Diego Avellaneda
Colorist—Aakash Raj
Motion Graphics & VFX—King Yaw Soon
Sound Editors—Anastasi Mavrides and Thomas Liviakis

CAST

The FaceDance—Caroline Liviakis, Alexa Delaat 
Berry Chic—Alexa Delaat

Alternative Berry—Carly Van Liere 
Glamor Berry—Audrey Liviakis

Sexy Berry—Caroline Liviakis
Cutie Berry—Madelyn Ockner

Rebel Berry—Chelsea Hill
The Makeup Girls—Alexa Delaat, Audrey Liviakis,

Caroline Liviakis, Carly Van Liere 

Resolution      
Frame Rate     
Aspect Ratio 
Color               
Format            
Camera            
Lenses              

: 4K
: 23.98
: 1.85:1
: Color
: Digital 
: Red Raven
: Xeen Lenses

Credits

Technical
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